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WE LIVE IN RELATIONSHIP
WITH THE MEDIA




FROM USER PROTECTION TO USER EMPOWERMENT




"A CONSTELLATION OF LIFE SKILLS THAT ARE
NECESSARY FOR FULL PARTICIPATION IN OUR
MEDIA-SATURATED, INFORMATION-RICH

SOCIETY."

Renee Hobbs
Digital and Media Literacy Plan of Action



MIL COMPETENCIES:

- ACCESS MEDIA AND INFORMATION: TECHNICAL SKILLS FOR ACCESSING SUITABLE MEDIA AND
INFORMATION SOURCES,

- USE MEDIA AND INFORMATION: ABILITY TO ENCODE AND DECODE CONTENT.

- ANALYSE AND EVALUATE. ABILITY IN COMPREHENDING MESSAGES AND USING CRITICAL
THINKING TO JUDGE THE MESSAGE QUALITY, ACCURACY, CREDIBILITY, OBJECTIVITY WHILE
CONSIDERING POTENTIAL EFFECTS OR CONSEQUENCES OF MESSAGES.

- CREATE MEDIA MESSAGES. COMPOSING OR GENERATING CONTENT WITH AWARENESS OF
PURPOSE, AUDIENCE AND COMPOSITION TECHNIQUES:

- REFLECT ON ONESELF SOCIAL RESPONSIBILITY

- BE AN ACTIVE CITIZENS TO CONTRIBUTE TO SOCIAL CHANGES WORKING INDIVIDUALLY AND
COLLABORATIVELY TO SHARE KNOWLEDGE, USING THE POWER OF COMMUNICATION AND
INFORMATION TO ADDRESS PROBLEMS AND PARTICIPATE AS A MEMBER OF A COMMUNITY AT
LOCAL REGIONAL NATIONAL AND INTERNATIONAL LEVELS.
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Camera technique
Types of shots



ONE SHOT



http://drive.google.com/file/d/1kgE2uz16sncM9iXt36-qgaMFrf-Z01Yz/view
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TYPES OF SHOTS




EXTREME LONG AND WIDE SHOT
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MID SHOT




CLOSE UP




MEDIUM LONG SHOT




EXTREME CLOSE UP







OVER THE SHOULDER




Extreme long shot: Write a short paragraph with a few sentences: Medium shot: write a sentence which start with a word ending in “ing” or “ed”.

-one sentence could describe the scene, the settings and introduce the character.
-the other sentence might include three distinct elements of action/description.

SHOT SIZE
&
CREATIVE WRITING

Close up: create a possessive pronoun sentence starter or create a descriptive adverb
sentence starter.



CAMERA POSITIONS
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WORMS EYE VIEW
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HIGH ANGLE




EYE LEVEL

Sa ne prefacem ca suntem toti prieteni ?




CAMERA MOVEMENTS
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https://drive.google.com/open?id=1u4bmV0ZlsBCvfAT7pRIDm7Hk_olQi1Hs
https://drive.google.com/open?id=145xyHLr7sgtk5KBnr3b2VN-QWug7P0w2

HOW SOUND DESIGN YOUR LIFE



https://vimeo.com/142489449

SETTING




The Big Question

0: What’s the most important

element of a good story?

c: ! | y Tha Atlarmtirs A s A P dAase Eactivial 9 1A
Filmed by The Atlantic at the Aspen ldeas Festival, 2014



https://youtu.be/geG8E_ocYDY
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https://youtu.be/geG8E_ocYDY




SCREENPLAY




THE LAST LINE -~ Voice over Script

EXT - CUTSIDE CONNCRS HOUSE - DAY
Connor and Lucy get ocut of their car and the press are
bombarding them.
VOICEOVER - CONNCR

It’s a constant battle, everywhere

I go; even just near my home. They

wen’t leave me alone. Always

wanting a shot, story, something?

There comas a time when you have

to wonder, is it all worth it?

SCREENPLAY

EXT — CUTSIDE CONNORS HCUSE — DAY

Connor walks out of his house, after his girlfriend leaves

him.

VOICEOVER =~ CONNCR

Now Lucy’s left, the one person who
always believed in me from the
beginning. My reputation’s gone
downhill because of this stupid
rumour. Before this, offers were
pouring in, every director wanted me.
My life’s over. The anawers don’t
come from the bottom of the bottle.
But where the hell do I turn now?
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This presentation is done with the help of Associazione

Special tha omina Mazzotta
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THANK YOU!



Disclaimer: The European Commission support for the production of this publication does not constitute an
endorsement of the contents which reflects the views only of the authors, and the Commission cannot be
held responsible for any use which may be made of the information contained therein.




